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Execu ve Summary 
Walker Research Group (WRG) evaluated archery mo ves, outcomes of archery par cipa on, future archery    

behaviors, awareness of archery programming, sa sfac on with NASP®, purchasing behaviors, media influences 

on archery, and NASP® website content. The sample was drawn from a popula on of ~9,000 recrea onal archers 

par cipa ng in the NASP® Na onals (May 9‐11, 2013, Louisville, KY). To gather the requisite data, 7,000 surveys 

were distributed (5,000 coaches packets and 2,000 at the Easton Founda ons booth). The data were analyzed 

using descrip ve and frequency sta s cs, predic ve analyses, and thema c analyses.   

Sample Profile 

 N=3615 surveys received, which yielded N=3343 complete and usable surveys for a response rate of ~48%. Of 

the n=500 coaches packets (10 surveys per packet), n=2410 surveys were returned. At the Easton booth, 

n=1,205 surveys were obtained via intercept method.  

 Of the sample, n=1734 were boys and n=1442 were girls; par cipant ages ranged from 7‐19 (M=13.32, 

SD=2.11); years par cipa ng in archery ranged from 1‐16 (M=2.61, SD=1.88); years par cipa ng in NASP® 

ranged from this being their first year to their 9th year (M=2.25, SD=1.40).  

 35 states were represented in the data with Kentucky (n=808), Ohio (n=296), Indiana (n=215), Alabama 

(n=209), and Wisconsin (n=163) propor onately yielding the highest respondent numbers.   

Results Summary 

 Mo va ons for archery par cipa on were bolstered by having fun, improving scores, and compe ng with 

friends, but not necessarily because of family, the Olympics, or the influence of movies.  

 Par cipa ng in archery helped the respondents focus be er, get stronger, improve their balance, and feel 

more athle c. However, the school‐based outcomes (e.g., grades) were not influenced.  

 The majority of the respondents agreed that par cipa ng in NASP® made them more interested in archery; 

and the majority also agreed they will be involved with archery their whole life. Two‐thirds agreed they will 

talk about archery with their friends, and will also ask their parents to buy them archery equipment in the   

future.   

 JOAD awareness was low and (as a result) future par cipa on in a JOAD club should not be expected from 

this par cular sample.   

 Half of the respondents agreed their interest in other types of shoo ng has gone up as a result of             

par cipa ng in NASP®. However, the respondents were neutral when thinking about (and discussing) hun ng.  

 The respondents agreed their coach was good at teaching archery, and also agreed their coach talks about 

archery compe ons, which translated into some meaningful outcomes for the par cipants. 

 The propensity for the respondents to seek out archery informa on on the Internet and post informa on 

about archery to the Internet were low. Over 80% of the respondents were sa sfied with both NASP® (in       

general) and their par cipa on in the  program (in par cular).  
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Be er understand the mo ves of  

recrea onal archers.  

Create a profile of archers  
par cipa ng in the NASP® Na onals.  

 
Describe the outcomes of archery 
par cipa on and awareness levels of 
other (related) programming.  
 
Iden fy how par cipa on mo ves 
influence/predict future behaviors. 

 
Assess archer sa sfac on, and gain a 
be er understanding of media        
influence and technology usage.   
 
Assess knowledge of archery        
products, NASP® curriculum, and             
purchasing behaviors associated with 
archery par cipa on.   

Sample Characteris cs (con nued) 

 Gender: 54.6% Boys, 45.4% Girls. 

 Ages: 13 years old (n=593), 14 years old 

(n=475), 11 years old (n=352), 15 years 

old (n=325), 16 years old (n=302). 

 States: Kentucky (n=808), Ohio (n=296), 

Indiana (n=215), Wisconsin (n=163), 

Missouri (n=150), South Carolina 

(n=124), Oklahoma (n=118),Illinois 

(n=108), Texas (n=106) … (others) 

 Years in Archery: 1 year (n=1077), 2 

years (n=819), 3 years (n=578), 4 years 

(n=361), 5 years (n=204). There was a 

steep drop in archery par cipa on a er 

5 years.   

 Years in NASP®: 1 year (n=1267), 2 

years (n=826), 3 years (n=540), 4 years 

(n=303), 5 years (n=166), 6 years (n=45). 

There was a steep drop in NASP®          

par cipa on a er 7 years.   

WRG is a full‐service research and           

consultancy firm offering a variety of    

customizable analy cal services with a 

par cular emphasis on sport. As an                       

academically‐based research collec ve, 

WRG scien sts and scholars hold                

advanced degrees in a range of research, 

theore cal, and methodological areas.  

 

With services focused in three main areas 

(analy cs/market research, consul ng, 

and data management) we provide       

defensible and interpretable data to     

inform programma c decisions.  

The goal of The Easton  

Founda ons is to promote 

and maintain the viability of 

archery by growing the sport 

as a mainstream ac vity at 

the state, regional and  

na onal level. This will be 

accomplished by developing 

grassroots programs in  

communi es and schools, 

suppor ng college and  

university programs and 

through these efforts inspire 

the next genera on of  

Olympic hopefuls. 

The Na onal Archery in the 

Schools Program was        

developed to serve the     

specific educa onal purposes 

of student mo va on, a en‐

on, behaviors, and focus. On 

the Wildlife Conserva on 

side, the purpose of the pro‐

gram is to help students learn 

outdoor skills and inspire the 

next genera on of outdoor 

enthusiasts.  
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The objec ve of this research was to    
inves gate the influence of the Na onal 
Archery in the Schools Program (NASP®), 
and archery in general, on program      
par cipants. The merit of this research 
lies in assessing the impact of a na onal 
physical ac vity and educa onal program. 
WRG worked closely with NASP® staff to 
select research protocols and              
measurement items to inform immediate 
program goals and future direc ons.   

 

ATTITUDES  

 

BEHAVIORS 

 

MOTIVES 

 

OUTCOMES 

 

STRATEGY* 

 

 

 

 

 

 

 

Report Key: 

N = Total Sample 

n = Sub‐Sample 

M = Mean Score 

SD = Standard Devia on 

A tudes 

 Interests, aspira ons, and            
sa sfac on. 

Behaviors 

 Word‐of‐mouth, merchandise      
consump on, media consump on,    
future par cipa on, and future 
coaching.  

Mo ves 

 Fun, friends, scoring, family, media        
influence, and NASP®. 

Outcomes 

 Grades, focus, strength, balance,            
athle cism, other types of shoo ng, 
and hun ng interests.  

Surveys were administered to individuals par cipa ng in the NASP® Na onal Tournament. 
Par cipant a tudes and behaviors were assessed using sta s cal analyses, to assist both 
NASP® and Easton Founda ons leadership in understanding the impact and influence of 
the program; and perhaps devise and refine recruitment, reten on, and matricula on          
protocols for the future. While the cross‐sec onal results are limited to a select group of 
highly engaged par cipants, they nevertheless speak to the popula on that will likely      
con nue in archery and perhaps become ambassadors for the sport.  
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Notes: Fun was the 
highest ranked        
mo ve. However, 
score improvement 
and friends indicate a 
propensity for         
external influencers 
affec ng archery  
par cipa on. NASP® 
should keep the sport 
fun but also place   
emphasis on the      
social aspects of the 
sport to ensure long‐
term par cipa on. 
The movies and TV 
did not influence    
par cipa on, which is 
likely a func on of the 
non‐voli onal nature 
of NASP®. As an 
aside, the sample was 
overrepresented by 
first year par cipants.  

Why I par cipate in archery:                                       

BOYS GIRLS 

For Fun 

To improve my scores 

To compete with 
friends 

Because of my  
family 

Only because of NASP® 

Because of what I have 
seen in the  

movies 

Because of what  I 
have seen in the  

Olympics 

88
%

 89
%

 

%s represent those who answered agree and definitely agree 

17
%

 

16
%

 

13
%

 

59
%

 

77
%

 

12
%

 

29
%

 

73
%

 

68
%

 

15
%

 

19
%

 

13
%
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% Disagree  
Includes both  
not really and          
somewhat disagree 
 
% Agree 
Includes both agree and 
definitely agree  

Notes: Examining years 
in NASP® by mo ve     
revealed some            
interes ng trends. For  
example, fun  
increased with years, 
which indicates that 
NASP® (and archery)  
become more enjoyable 
as skill a ainment and 
interest increase. This 
result runs parallel to 
results of score  
improvement, which 
affirms the idea that as 
skill‐level increases so 
too does the enjoyment  
derived from the  
ac vity.  

Years in NASP® by Fun 

 Disagree Neutral Agree 

1‐Year (N=1267) 4%
 9%

 87%
 

2‐Years (N=826) 2%
 8%

 90%
 

3‐Years (N=540) 5%
 9%

 86%
 

4‐Years (N=303) 2%
 9%

 89%
 

5‐Years (N=166) 3%
 7%

 90%
 

6‐Years (N=45) 2%
 4%

 94%
 

7+Years (N=47) 0%
 0%

 100%
 

Years in NASP® by Improve Scores 

 Disagree Neutral Agree 

1‐Year (N=1267) 14%
 12%

 74%
 

2‐Years (N=826) 13%
 13%

 74%
 

3‐Years (N=540) 10%
 12%

 78%
 

4‐Years (N=303) 9%
 14%

 77%
 

5‐Years (N=166) 6%
 5%

 88%
 

6‐Years (N=45) 4%
 2%

 94%
 

7+Years (N=47) 17%
 2%

 81%
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% Disagree  
Includes both  
not really and          
somewhat disagree 
 
% Agree 
Includes both agree and 
definitely agree  

Notes: As years in the 
ac vity increased so did 
the interest in  
compe ng with friends.  
Similarly, family  
involvement seemed to 
move in a similar  
direc on. These data 
indicate that NASP®  
par cipants stay  
connected with friends 
made through the  
program and also  
involve their families to 
a greater degree over 

me. These are  
important results that 
indicate NASP® is  
facilita ng social  
involvement, which is 
cri cal for long‐term 
enjoyment and  
par cipa on. 

Years in NASP® by Compete w/ Friends 

 Disagree Neutral Agree 

1‐Year (N=1267) 22%
 18%

 60%
 

2‐Years (N=826) 15%
 21%

 64%
 

3‐Years (N=540) 17%
 15%

 68%
 

4‐Years (N=303) 13%
 14%

 73%
 

5‐Years (N=166) 10%
 13%

 77%
 

6‐Years (N=45) 7%
 11%

 82%
 

7+Years (N=47) 6%
 6%

 88%
 

Years in NASP® by Because of Family 

 Disagree Neutral Agree 

1‐Year (N=1267) 57%
 16%

 27%
 

2‐Years (N=826) 50%
 20%

 30%
 

3‐Years (N=540) 46%
 22%

 32%
 

4‐Years (N=303) 46%
 19%

 35%
 

5‐Years (N=166) 41%
 19%

 40%
 

6‐Years (N=45) 42%
 29%

 29%
 

7+Years (N=47) 34%
 21%

 45%
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% Disagree  
Includes both  
not really and          
somewhat disagree 
 
% Agree 
Includes both agree and 
definitely agree  

Notes: In contrast to the 
previous mo ves, 
NASP® influence seems 
to move in the opposite 
direc on. This indicates 
that as years in the    
ac vity increase, other 
factors contribute more 
to archery interest than 
the core program. This 
is promising for the 
sport of archery since 
NASP® is (in essence) a 
gateway for sustained 
archery par cipa on, 
which is facilitated by 
friends, family, and     
other mo va onal     
factors. Movies were 
more influen al for the 
7+ year range. However, 
given the high number 
of first year respond‐
ents, this result should 
be viewed cau ously.    

Years in NASP® by Because of NASP® 

 Disagree Neutral Agree 

1‐Year (N=1267) 70%
 15%

 15%
 

2‐Years (N=826) 62%
 17%

 21%
 

3‐Years (N=540) 61%
 16%

 23%
 

4‐Years (N=303) 55%
 23%

 22%
 

5‐Years (N=166) 52%
 14%

 34%
 

6‐Years (N=45) 51%
 22%

 27%
 

7+Years (N=47) 50%
 20%

 30%
 

Years in NASP® by Movies 

 Disagree Neutral Agree 

1‐Year (N=1267) 68%
 12%

 20%
 

2‐Years (N=826) 69%
 14%

 17%
 

3‐Years (N=540) 74%
 9%

 17%
 

4‐Years (N=303) 76%
 8%

 16%
 

5‐Years (N=166) 74%
 9%

 17%
 

6‐Years (N=45) 67%
 17%

 16%
 

7+Years (N=47) 62%
 8%

 30%
 

9 



Notes: Par cipa ng in 
other forms of 
shoo ng was the 
highest percentage 
outcome for boys, 
while merchandise          
consump on was the 
highest percentage 
outcome for girls.  
Furthermore, it is      
noteworthy to      
highlight that pos ng 
archery informa on 
on social media was a 
high percentage     
outcome (53%) for 
girls compared to 
boys. As such, this 
may be a great way 
to communicate with 
young girls               
par cipa ng in 
NASP® and obtain 
their feedback  
regarding program‐
ming. JOAD  
par cipa on is not 
likely for this  
par cular sample, 
which is a product of 
low awareness.  

Archery par cipa on outcomes:                                   

BOYS GIRLS 

Par cipate in other 
forms of shoo ng 

Merchandise  
consump on 

Word‐of‐Mouth  

Par cipate in animal 
target archery 

Par cipate in other 
forms of archery 

Visit the Internet for  
archery informa on 

Post archery infor‐
ma on to social media 

75
%

 58
%

 

%s represent those who answered agree and definitely agree 

43
%

 

53
%

 

54
%

 

65
%

 

71
%

 

53
%

 

66
%

 

63
%

 

63
%

 

44
%

 

61
%

 

39
%

 

Par cipate in a JOAD 
club 

27
%

 29
%
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Notes: While inten ons 
are not perfect indica‐
tors of ones propensity 
to buy or speak  
posi vely about a  
service, they are a good 
way to assess the level 
of sa sfac on. The data 
suggest that being     
involved with NASP® 
should lead to future 
par cipant behaviors. 
For example, ~70% may 
par cipate in other 
forms of shoo ng and 
purchase equipment. 
However, ~half of the 
respondents will not 
seek out other forms of  
archery, post               
informa on, visit the  
Internet, or par cipate 
in JOAD. One main     
outcome is the  
likelihood of speaking 
posi vely about the 
sport, since word‐of‐
mouth has been shown 
to double service  
marke ng effec veness. 
Nega vely, only 29% 
indicated an interest in 
JOAD par cipa on.  

I Will  

Par cipate  
In Other Forms Of Shoo ng.             (M=3.85) 

52% 
Definitely Agree 

15% 
Agree 

I Will Ask My Parents To 

Buy Me Archery 
Equipment.      (M=3.83) 

46% 
Definitely Agree 

20% 
Agree 

I Speak Posi vely 
About Archery With My Friends.     (M=3.82) 

40% 
Definitely Agree 

24% 
Agree 

I Will  

Par cipate  
In Animal Target Archery.                  (M=3.63) 

44% 
Definitely Agree 

17% 
Agree 

I Will  

Par cipate  
In Other Forms Of Archery.               (M=3.58) 

37% 
Definitely Agree 

21% 
Agree 

I Will Visit The  
Internet 
For Archery Informa on.                   (M=3.15) 

25% 
Definitely Agree 

19% 
Agree 

I Will Post  
Informa on 
About Archery To Social Media.       (M=3.05) 

29% 
Definitely Agree 

16% 
Agree 

I Will  

Par cipate  
In A JOAD Club.                                    (M=2.56) 

16% 
Definitely Agree 

13% 
Agree 

What are the outcomes of being involved (and  
remaining involved) with NASP®?  
Values are based on a 5‐point scale from 1 not really to 5 definitely agree  
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Notes: For a majority of 
the outcome variables, 
the data show that as 
individuals progress in 
NASP®, the propensity 
for purchasing,  
par cipa ng, and 
speaking about the 
sport increases.  
 
This is an important  
result because as 
psychological  
engagement progresses 
from minimal to          
enhanced, behavioral     
engagement progresses 
from simple to             
complex. For NASP®, 
this means that (for           
reten on and behavior 
in the future) NASP®    
par cipants should be 
more engaged and, as 
such, consume more of 
the sport. Unfortunate‐
ly, behavior (and  
par cipa on) does not 
usually move in a simple 
linear progression, since 
there are many  
perceived and actual 
barriers constraining 
the level of engage‐
ment. Therefore, NASP® 
must con nue to         
facilitate strategies for  
par cipa on, beyond 
school‐based  
programming.  

I Will  

Par cipate  
In Other Forms Of Shoo ng.              

66% 
Agree 

70% 
Agree 

I Will Ask My Parents To 

Buy Me Archery 
Equipment.       

68% 
Agree 

61% 
Agree 

I Will  

Par cipate  
In Animal Target Archery.                   

57% 
Agree 

64% 
Agree 

I Speak Posi vely 
About Archery With My Friends.      

64% 
Agree 

63% 
Agree 

I Will  

Par cipate  
In Other Forms Of Archery.                

55% 
Agree 

75% 
Agree 

I Will Post  
Informa on 
About Archery To Social Media.       

45% 
Agree 

44% 
Agree 

I Will Visit The  
Internet 
For Archery Informa on.                  

24% 
Agree 

66% 
Agree 

I Will  

Par cipate  
In A JOAD Club.                                     

27% 
Agree 

31% 
Agree 

76% 
Agree 

68% 
Agree 

73% 
Agree 

70% 
Agree 

76% 
Agree 

56% 
Agree 

70% 
Agree 

32% 
Agree 

 
1‐2  

Years 
3‐4  

Years 
5‐6  

Years 
7+  

Years 

88% 
Agree 

59% 
Agree 

66% 
Agree 

79% 
Agree 

74% 
Agree 

42% 
Agree 

71% 
Agree 

24% 
Agree 

Years in NASP® by Behavioral Outcomes: 
%s include all agree and definitely agree responses 
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Notes: Predic ve      
analyses show how the  
archery mo ves  
influenced the             
par cipant outcomes. In 
par cular, word‐of‐
mouth (speaking posi‐

vely about archery), 
media consump on 
(search for archery in‐
forma on), and other 
par cipa on were the 
most heavily influenced. 
NASP® par cipa on and 
score improvement both 
seem to bolster these 
effects, and are highly  
influen al in terms of 
predic ng future  
behaviors.  

Which archery mo ves predict future  
par cipant behaviors? 

NASP® Par cipa on, Fun, Friends, 
Scores, Family, Olympics 
All significantly related to WOM 

Word‐of‐Mouth 
talk about archery with friends 

Merchandise  
Consump on 

buy archery equipment in the future  

Media 
Consump on 

visit the Internet for archery informa on  

Fun, Scores, Family, Olympics 
All significantly related to MERCH 

NASP® Par cipa on, Fun, Scores, 
Family, Olympics, Movies 
All significantly related to MEDIA 

NASP® Par cipa on, Fun, Friends, 
Scores, Family, Olympics 
All significantly related to OTHER 

Fun, Friends, Scores,  
Family 
All significantly related to OTHER 

NASP® Par cipa on, Scores,  
Olympics 
All significantly related to JOAD 

Other Archery  
Par cipa on 

 par cipate in other forms of archery  

JOAD  
Par cipa on 

par cipate in a JOAD club  

Other  
Shoo ng 

 par cipate in other forms of shoo ng  

Animal 
Archery 

 par cipate in animal target archery  

NASP® Par cipa on, Fun, Friends, 
Scores, Family, Olympics 
All significantly related to ANIMAL 

Archery Mo ve Outcome 
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Notes: When examining  
personal outcomes from 
archery par cipa on, 
the data reveal some 
interes ng results. In 
par cular, general  
archery interest and the 
propensity for life‐long 
par cipa on are  
strengthened. These 
effects are coupled with 
perceived  
improvements in focus, 
balance, and strength 
(but to a lesser extent 
increased athle cism). 
The caveat here is that 
neither school‐based 
outcome was viewed 
posi vely, which could 
be a product of already 
high GPA’s and  
sa sfactory school 
a endance. Boys had 
an increase in archery 
interest, while girls 
(overwhelmingly) felt 
their strength improved.   

Since par cipa ng in archery:                                          

Focus 67% (M=3.83) 

Strength 65% (M=3.78) 

Balance 46% (M=3.51) 

More Athle c 54% (M=3.44) 

School A endance 39% (M=2.97) 

Grade Improvement 30% (M=2.79) 

Archery Interest 75% (M=4.07) 

Archery for Life 65% (M=3.87) 

P
o

si
ve

  

%s represent those who answered agree and definitely agree 

*Posi ve responses ≥ 3.00 out of 5.00 
*Nega ve responses ≤ 3.00 out of 5.00 

N
e

ga
ve

  

Increase Archery Interest 73% 
Agree | Definitely Agree 

64% 
Agree | Definitely Agree 

Archery for Life 65% 
Agree | Definitely Agree 

66% 
Agree | Definitely Agree 

Improve Focus 64% 
Agree | Definitely Agree 

69% 
Agree | Definitely Agree 

Improve Strength 58% 
Agree | Definitely Agree 

72% 
Agree | Definitely Agree 

Improve Balance 53% 
Agree | Definitely Agree 

59% 
Agree | Definitely Agree 

More Athle c 50% 
Agree | Definitely Agree 

59% 
Agree | Definitely Agree 

School A endance 37% 
Agree | Definitely Agree 

43% 
Agree | Definitely Agree 

Grade Improvement* 29% 
Agree | Definitely Agree 

33% 
Agree | Definitely Agree 

 Boys Girls 

*Notes: There is a significant posi ve rela onship between Years in NASP® and Grade      
Improvement, which suggests the longer an individual is in the program, the more grade   
improvement should be expected. 
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Q: I like learning about the 
rules of archery.  

Overall  51%, M=3.42 
Girls  51%, M=3.49 
Boys  48%, M=3.36 

*Age 12‐13 was the median for 
this item.  

 
 

Q: When I can no longer   
par cipate in NASP®, I 
want to be a coach. 

Overall  33%, M=2.81 
Girls  33%, M=2.83 
Boys  34%, M=2.79 

*Age 13‐14 was the median for 
this item.  

 
 

Q: I am aware of JOAD 
clubs.  

Overall  27%, M=2.56 
Girls  29%, M=2.54 
Boys  32%, M=2.59 

*Predic ve analyses show that 
when a NASP® par cipant is 
aware of a JOAD club, there is a 
14% chance they will par cipate 
in JOAD in the future.  However, 
this result is based on a nega ve 
awareness mean score and 
should be interpreted with    
cau on.  

 

Since par cipa ng in NASP®:                                      

Shoo ng interest has gone up 61% (M=3.63 )  

Talk about hun ng more 49% (M=3.21)  

Think about hun ng more 44% (M=3.08)  

Purchased a hun ng license* 20% (M=2.65)  

     *Already had a license 20% (n=648) 

     *Definitely will purchase 16% (n=520) 

     *Definitely will not purchase 50% (n=1603) 

My  NASP® coach:                                   
 

 Is a good teacher 88% (M=4.53)  

Talks about compe ons 87% (M=4.50)  

Talks about hun ng 44% (M=3.11)  

Talks about fishing 42% (M=3.01)  

Talks about Olympic Archery 29% (M=2.51)  

Predic ve Analyses: 

 When NASP® coaches talk about compe ons and Olympic Archery, there is a 
significant (and posi ve) rela onship with par cipa on in archery for life and 
coaching aspira ons.  

 When NASP® coaches talk about hun ng, there is a significant (and posi ve)    
rela onship with par cipants thinking about hun ng, talking about hun ng, 
and their overall interest in shoo ng, but not for purchasing a hun ng license.  

 When NASP® coaches talk about Olympic Archery, there is a significant (and     
posi ve) rela onship with future par cipa on in JOAD.  

 When par cipants are sa sfied with how NASP® is taught, there is a significant 
(and posi ve) rela onship with par cipa on in archery for life.  

I am sa sfied with how  
NASP® is taught  

Talk About 
Archery 

78% 

Archery  
For Life 

49% 
 

JOAD 
Par cipate 

18% 

*A 1‐unit increase in sa sfac on is  
associated with the %s indicated above 

%s represent those who answered agree and definitely agree 

%s represent those who answered agree and definitely agree 

All %s represent those 
who answered agree 
and definitely agree 
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T  C    
S  
 
Sa sfac on comes 
from a comparison of 
what par cipants 
expect versus what 
they receive. Thus,  
understanding how 
NASP par cipants feel 
about program       
delivery and their 
personal achieve‐
ment, is  cri cal to 
making strategic 
choices, based on    
par cipant feedback.  

Notes: 

Sa sfac on by Par cipant Gender                                 

I am sa sfied with how 
NASP® is taught. 

Dissa sfied Neutral 

Boys 8%
 12%

 

Girls 7%
 10%

 

Sa sfied 

80%
 

83%
 

I am sa sfied with my  
par cipa on in NASP®. 

Dissa sfied Neutral 

Boys 5%
 9%

 

Girls 4%
 7%

 

Sa sfied 

86%
 

89%
 

I am sa sfied with how 
NASP® is taught. 

Dissa sfied Neutral Sa sfied 

7‐8 years (N=8) 0% 0% 100% 

9‐10 years (N=246) 7% 9% 85% 

11‐12 years (N=823) 29% 8% 63% 

13‐14 years (N=1068) 6% 13% 81% 

15‐16 years (N=627) 7% 11% 82% 

17‐19 years (N=369) 7% 13% 80% 

Sa sfac on by Par cipant Age                                      
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Interes ngly, the    
level of sa sfac on 
with NASP® and 
NASP® instruc on 
fluctuates with age 
and years in NASP®. 
 
 
 
Notes:  

I am sa sfied with my  
par cipa on in NASP®. 

Dissa sfied Neutral Sa sfied 

7‐8 years (N=8) 0% 0% 100% 

9‐10 years (N=246) 3% 1% 97% 

11‐12 years (N=823) 6% 7% 87% 

13‐14 years (N=1068) 5% 10% 85% 

15‐16 years (N=627) 4% 9% 87% 

17‐19 years (N=369) 4% 8% 88% 

I am sa sfied with how 
NASP® is taught. 

Dissa sfied Neutral Sa sfied 

1‐2 years (N=2093) 7% 9% 85% 

3‐4 years (N=843) 7% 13% 80% 

5‐6 years (N=211) 5% 11% 84% 

7‐9 years (N=46) 9% 17% 74% 

Sa sfac on by Years in NASP®                                      

Sa sfac on by Par cipant Age                                       
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Within this series of 
ques ons, par cipants 
were able to categorize 
other sports and list 
their own sports they 
felt may be a s fun as 
archery.  
 
 
Notes: While archery 
appears to be a very 
fun ac vity for the 
sample (which was  
echoed by it being the 
primary mo ve), the 
sample considered  
other sports that are 
equally as fun. That 
said, other sports 
should not be            
considered a constraint 
but rather an  
opportunity to align 
with these sports. 
Clearly, archery will 
have a tough me  
compe ng with the 
major sports of football 
and baseball but with 
appropriate marke ng, 
teaching, and  
gateways, the  
popula on of  
recrea onal archers 
should con nue to 
grow.  

 Disagree Neutral Agree 

I Think Archery Is A 

Fun Sport. 3% 5% 92% 
I Think  

Other Sports 
Are As Fun As Archery.  

17% 15% 68% 

Categorical  % 

Baseball 18% 

Basketball 17% 

Football 15% 

Track 7% 

Tennis 5% 

Golf 5% 

None 33% 

What other sport is as fun as archery?  

Text Responses # 

Soccer 66 

Volleyball 19 

So ball 12 

Cheer 10 

Shoo ng 9 

Swimming 5 

Equestrian  3 

 Boys Girls 

I Think Archery Is A 

Fun Sport. 91% 

Agree | Definitely Agree 

94% 

Agree | Definitely Agree 

I Think  

Other Sports 
Are As Fun As Archery.  

66% 

Agree | Definitely Agree 

62% 

Agree | Definitely Agree 
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When looking at the 
link between NASP® 
and other forms of 
shoo ng/archery, the 
connec on between 
NASP® par cipants and 
knowledge of archery 
clubs in their area was 
assessed. 
 
 
 
Notes:  91% of the              
par cipants had not 
visited a JOAD club, 
and only 51% knew of 
an archery club that 
was near his/her 
house. This is             
par cularly relevant 
given that future     
par cipa on in archery 
depends on knowledge 
of programs and the 
possibility of access to 
facilitate. This is         
especially salient given 
the focus from Easton 
to drive USAA         
membership and       
provide gateways for 
future archery  
par cipa on. Commu‐
nica on strategies 
should be developed to 
push this informa on 
to NASP® par cipants.  

 Yes No 

Do You Play 
Archery Games 
At School?  

62%
 38%

 

Does Your School Have An 

Archery Club 
Other Than NASP? 

25%
 75%

 

Have You Visited A  

JOAD Club?  
9%

 91%
 

Does Your School Have An  

A er School NASP® Club?  63%
 37%

 

Do You Have An  

Archery Club Near  
Your House?  

51%
 49%

 

If So, 

Have You Been To  
This Club? 

48%
 52%

 

Would You 

Go Back To This Club 
again?  

57%
 43%
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*W       

       
           

? 

Before NASP®  43% 

A er NASP®  57% 
 
 
 
Notes:  Connec ng 
NASP to increased  
merchandise purchases 
may be directly related 
to making links with 
NASP® and retail          
distributors.  
Specifically, 90% of the            
par cipants indicated 
they would buy      
equipment from a store 
that offered a NASP®  
discount. In addi on, 
87% indicated they 
would return to the  
archery store where 
they purchased equip‐
ment. It is important 
for archery retailors to  
follow‐up with  
Purchasers and for 
NASP® to liaise with     
retailers to be er un‐
derstand the buying 
experience.  

 Yes No 

Do You Own Archery  
Equipment?*  

81%
 19%

 

Have You Visited An 

Archery Store?  
72%

 28%
 

Were the Archery Store  

Workers Helpful?  
88%

 12%
 

Would You Return  
To The Archery Store?  

87%
 13%

 

Did The Archery Store Have  

A Shoo ng Range?  
65%

 35%
 

If The Archery Store Offered A 

NASP® Discount 
Would You Use It To Buy Equipment? 

90%
 10%

 

 Mathews Bowtech PSE Kidsbows Hoyt 

What company makes the 
BOW you use at school?  93%

 3%
 3%

 1%
 <1%

 

 Easton  Express TopKnock Gold Tip Straight 

What company makes the 
ARROW you use at school?  96%

 2%
 1%

 <1%
 <1%

 

 Morell The Block Rinehart All 
Amer. 

Whitetail 

What company makes the 
TARGET you use at school?  67%

 16%
 7%

 6%
 4%
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Notes:  Although  
iden fied as a strong 
awareness factor, it is 
clear that archery on 
TV and in the movies is 
something that boys 
and girls are not  
par cularly mo vated 
by. Interes ngly, girls 
seem to be marginally 
more aware of archery 
in the movies than 
boys, which could be a 
product of the main 
character in the       
Hunger Games. That 
said, we should           
interpret this with    
cau on since the data 
were related to a 
school‐based program, 
and not one that       
par cipants had to 
seek out. Future       
analyses should inquire 
about club‐based       
archery par cipa on 
and the mo ves for 
seeking out this form of                
par cipa on. However, 
the low awareness of 
JOAD is problema c.  

 Yes No 

Have You Seen Archery On The Internet? 73%
 27%

 

Have You Seen Archery On TV? 80%
 20%

 

Have You Seen Archery In A Movie? 88%
 12%

 

Have You Visited The  NASP® Website? 60%
 40%

 

 
Bow 

Hun ng 
Target 

Archery 
NASP  
Event 

Archery  
Teaching 

Other 

If you have seen archery 
on TV, what did you see?  77%

 15%
 4%

 2%
 2%

 

 Facebook YouTube Instagram Twi er Other 

What part of the Internet 
do you use the most?  39%

 38%
 16%

 5%
 2%

 

*Notes:  Other Responses = Archery Talk, Cartoons, ESPN, Olympics, Video Games, War Programs.  

Social Media 

Prac ce Tips 

NASP® Events 

Coaching Tips 

Videos 

Merchandise 

Other Events 

Form Pictures 

School Lists 

Rank the things you want to see on the NASP® website:  

NASP® History 
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Notes: The list of    
movies and TV shows 
related to archery was 
quite substan al. This 
offers an avenue for 
poten al connec on 
between those who are 
not par cipa ng in ar‐
chery and matricula‐

on into the sport.   
Interes ngly, there are 
movies that have been 
released over 10 years 
ago that s ll resonate 
with young archers. 
Interes ngly, however, 
movies were not a     
primary mo ve for   
par cipa on, which 
could be a func on of 
NASP being school‐
based and required. 

300 

Movies linked to the sport of archery:   

Avengers 

Blade (Movies) 

Another Karate Kid 

Avatar 

Brave 

Robin Hood 

Bone Collector 

Braveheart 

Alice in Wonderland 

Daniel Boone 

Dukes of Hazzard 

Gun Smoke (TV) 

The Hobbit 

Hunger Games 

Lord of the Rings 

Last Samurai 

Odyssey (TV) 

Pocahontas 

Pride & Prejudice 

Rambo 

Red 

Robin Hood, Men in Tights 

Shooter 
Scorpion King 

Tangled 

Thor 

Whitetail Country (TV) 

Walking Dead (TV) 

War of the Worlds 

Recent Release Release 10 years ago (+) 

NEWER 

OLDER 

NEWER 

OLDER 
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Sa sfac on with NASP® and NASP® instruc on is high among par cipants in this study; however, it is interes ng to 

note the percentage decrease in sa sfac on with instruc on as age and years in NASP® increase. This may be due 

to a number of factors where students are looking for a change (or something new) to bolster their interest.  

 Recommendation: While not within the mission of NASP®, administrators should tailor programming to older 

demographics that highlight a greater combina on of skill enhancement.  

The results suggest the connec on between NASP® and other archery/shoo ng related ac vi es are enhanced. 

Specifically, it is telling that only 29% of the respondents were interested in JOAD par cipa on, while only 51% 

knew of an archery club near their house. This lack of knowledge regarding alterna ve forms of archery par cipa‐

on (e.g., clubs, JOAD, hun ng) may be an avenue where NASP® instructors can increase communica on.  

 Recommendation: Archery program leaders should take efforts to coordinate communica on, since there is a 

great poten al to increase par cipa on in programs that go beyond school sanc oned NASP® archery.  

 Recommendation: The correla on between coaches promo ng JOAD programs and increased interest in JOAD 

par cipa on is something that should not be ignored. NASP coaches should use the NASP® program as a forum 

to not only teach the skills of archery, but promote how and where archery par cipa on can con nue. 

 Recommendation: Of note, a large percentage of girls used social media to communicate informa on regarding 

archery. This may be a good avenue to pursue in the future in an a empt to connect various arms of archery/

shoo ng par cipa on across the country.  

 Recommendation: Further, if formal connec ons are made with retail outlets to solicit discounts for NASP®     

par cipants on merchandise, this link could be used to promote alterna ve forms of shoo ng and equipment. 

The present knowledge of archery in TV and movies seems to be a steady trend. Interes ngly, TV and movies were 

referenced from recent media and those released over 10 years ago. However, this was not a primary mo ve for 

par cipa on. Nevertheless, this provides an avenue that may be helpful in promo ng archery to those not present 

at the NASP® Na onals.  

 Recommendation: This survey should be sent to a sample that did not a end the NASP® Na onals to examine 

differences between a set of (arguably) more highly‐involved individuals and those who could be classified as 

casual par cipants, given their non‐par cipa on in the event.  

Finally, there is a significant posi ve correla on between years in archery and grade improvement. Although        

par cipants did not (self‐report) their grades improving, the trend in the data shows that as years in NASP®  in‐

crease, so does grade improvement. Furthermore, skills enhancement associated with discipline, precision, accura‐

cy, and commitment may be directly related to this increase, and should be promoted as aspects par cularly related 

to longitudinal par cipa on in NASP® that may help boys and girls personal academic development. 


